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SEMESTER-IV: SPECIAL ATTENTION TO THE STUDENTS

Students are required to sclect any one specialization out of seven suggested below: ]

Opntional - Specialization

(A) Marketing Management /el
(B)  Financial Analysis and Control

(CQ)  Human Resource I)m'dopmem 1
{1} Accounting |
(E)  Taxation

(F)  Banking and Insurance

anagement of Services

(5 BTARSETING MANAGEMENT

i. Advertising & Sales Management

2. Consumer Behaviour

3. Rural & Agricultural Marketing

4. International Marketing :
5. Dissertations / Project Report & Viva-Voce

T T —

=Y REPr AR

(B) FINANCIAL ANALYSIS AND CONTROL

i. Sccurity Analysis Portfolio Management.
2. Strategic Financial Management

3. Project Planning and Management

4. Indian Financial System

5. Dissertation / Project Report & Viva-Voce

AR

(C) HUMAN RESOURCE DEVELOPMENT

:_mmmosmal Relauons
T mewmmse Syt and W elige
gl Lews
2 Zwman Resource Planning and Develonmer:
5. Dissertation / Project Report & Viva-Voce

.\ﬁ» ACCOUNTING

1. Corporate Accouriting

2. Cost Administration and Control

3. Accounting Theory

4. Institutional Accounting _

5. Dissertation / Project Report & Viva-Voce

- . (Semester System) ,
Sy"llabus M.Com. ( Page 2 of 44
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Department of Higher Edu ;ulion, Bhopal

Semester - 1
iper-I (Compulsory): Management Concepts

P:

UNIT-I: Maximum Marks: S0

Introduction: Concept of Management, Scope

and Naturc of Management, Approaches to
management, Human relation, Behavioral

and systcm approach.

UNIT-II:

Manning: Concept of Plaaning, Objectives s . cumpnicals of planning, Naiture and
Process of Planning. determination of objectives. Management by objectives

Management by exception, concepts, nature and process of decision-making. Theories
of decision-making.

UNIT-11I:

Organizing: Concept, objectives and element of organization, process and principles

of organization. Organization structure and charts, span of Management, Delegation
of Authority. Centralization and Decentralization.

UNTT-TIV:

Directing: Concept, Nature, Scope, Prnciples and Techniques of Direction,
Communication concept, Process Channel and Media of Communication. Barriers to
effective communication, Building effective communication system.

Controlling: Concept, objectives, nature and proc=== of control. levels and areas of

control. Various controi techniques. Z-Th=or =i Moangoement. Manacement

etz atiow v India (¥Wwecrmeae Dresermd mesasuienamry T T

Swezested Readings:

I_sigamﬁ—maawnamm IAER
2 9 41l — IS IAER
3. 9ME 9 dids — JaUH JGERT

4. Understanding Organization - Shukla
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Department of Higher Education, Bhopal
Scmester - |
Paper-I1 (Compulsory): BUSINESS ENVIRONMENT

Maximum Marks: 50 3

OBJECTIVE: This Course develops abils “
T 7/”, Cours (ft\((({li-\ ability to understand and scan business enviromment in order to '
_ anaivze opportunities and talke decisions under uncertainty.,
| Unit-1 .
) ! |
Ifft'lvou:nual l~ralmcu'or/c of Business Fnvironment: Concept, Significance and nature
of usiness L‘I:l\'ll'(\.l‘lll‘lCl]l: Elements of environment -internal and external; Changing
dimensions of business e

nvironment, Liberalisation. Privatisation and Globalisation.

e i
Uait- 1 . ;
Economic - Enviromment of Business: Sicmificance and elements of economic
environment: Economic systems and husiness ==vironment; Economic planning in

India; Government policies industrial poliz and licensing policy, fiscal palicy, :
monetany policy, EXIM policy. i

) i

Unit-TT1 3
if7 i . « e . - d

Political and Legal Environment of Business: Monopolistic Restricted Trade Practice 1
(MRTP) Act, Foreign Exchange Management Act (FEMA). Consumer Protection- :

Act, Patent Laws.

Lnit-IV

Socio Cultural & Inicrnational Envirommeni: Social responsibility of business.
Characteristic, Components, Scope, relationship between society and business,
Targets of socio-cultural business Environment, Social Groups, World Trade

Organisation (WTO), International Monetary Fund (IMF), Foreign Investment in
India.

Technolagical Environment: Concept. Online Channalg
of Oaiine services, E-commerce, ino= =0
Rankirg Franchisz Business .

. Online Services. Advantage
s of Ecommerce. Elecironic

Seogested Readings: _
1. Adhikary, M: Economic Environment of Business, Sultan Chand & Sons, New Delhi
2. Ahluwalia, I.J.: Industrial Growth in India, Oxford University Press Delhi.

3. Alagh, Yoginder K: Indian Development Planning and Policy, Vikas Publication,
New Delhi.

4. Aswathappa, K: Legal Environment of Business, Himalaya Publication, Delhi.
S. Chakravarty, S.: Development Planning. Oxford University Press, Dehli.

6. Ghosh. Biswanath : Economic Envirpnment of Business, Vikas Publication, New
"7 Delhi. |

%, %

Syllabus M.Com. (Semester System) - . . Page S of 44
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- _Department ot fligher Education, Bhopal i
Scmester - |
Paper-IIT (Compulsory): Advanced Accounting
Maximum Marks: S0
OBJECTIVE: This course enables the students to develop awareness about corporate accounting in
: conformity with the provisions of Companics Act.
Unit-1:
| |
Final Accounts (Advanced with adjustment).
Unit-11:
f
Bank Reconciliation' Statement, &ecuiicanon of Errors Accounting for non profit ;
Organisation. i
J
Unit-lI: §
Accounting itom Incomplete Recor. sccounting for Insurance Claimn. '!
i
Unit-1V: .
- |
Investment A/c, Voyage Alc, Insolyency Alc. i
Unit-V: i
Dissolution of parnership firm including sales of Firm and amalgamation.
Suggested Readings:
1. Gupta R.L.. Radhaswamy M: Company Accounts; Sultan Chand and Sons, New Delhi.
2. Maheshwari S.N: Corporate Accounting: Vikas Publishing House, New Delhi. i
3. Monga J.R, Ahuja, Girish, and Sehgal Ashok : Financial Accounting: Mayur Paper ;
Backs, Noida. i
4. ShuklaM.C., Grewal T .S. and Gup=% T . Advanced Accounts: S. Chand & Co. New
Delhi,
3. Moare C.L and Jacdicke R E - Mammmemr=" *2zounting; Sounth Westzm Publishing Co..
Cincinnati. Ohio.
€ Momdl Demc & S8 Ko Cossmenammoneay o Mod, 3 Eagie Jser . Tofime
Book Housc, Jz:pur.
7. Jain, Pareek & Khandelwal: Cormp <02, Ramesh Book Depot, Jaipur i
Jain & Narang: Financial A/c, Kalyani Pub. Dclhi. i!
9. i I We— =g oi@idd Advanced accounting J
10. R.L. Gupta : Advanced Accounting I
|
11. AK. Schgal: Advanced Accounting !F
12. Shukla Grewal: Advanced accounting t
13. Agarwal M, Jain M : Advanced accounting l
J . J -
Syllabus M.Com. (Semester System) Page 7 of 44 i ;
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Department of Higher Education, Bhopal

Semester - |

-

Paper-IV (Compulsory): Cost Analysis and Control

Maximum Marks: 50
Unit-I:

Various cost concept. Cost' centre a

_ . : nd cost unit, Methods and techniques of Costing!
Installation of costing svstem,

Methods of inventory control, overheads.

Unit-T1:

Process Accounting Joini piduct and by product, Equivalent production and nter
process profit, Operating Cost.
Unit-J1I:

Marginfﬂ Costing: Concepts, Break Even Analvsis, Uniformi costing and inter firm
comparnison. Use of Managerial Costing in business Decision.

Unit-IV:

Bug'gcr_ar_v Control: Basic concepts, Preparation of functional budget: Cost Audit,
Objectives and Advantages.

Unit-V:

Standard Costing and Variance Analysis,

Suggested Readings:

1. Sf. v T vd fHed - = Seien

2. Oswal Maheshwari - Cost Accounting

3. M. Agarwal & M Jam - Cost acmrnting
. < lam 8 Narwme — Tamcagrsesmmes

5. S.N. Mahehswarn - Cost Accommone

6. M.C. Agarwal- Cost Accounting

7. Jawaharlal- Cost Accounting

Syllabus M.Com. (Semester System) Page 8 of 44
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Scmester - 11 %

Paper-1 (Compulsory): CORPORATE LEGAL FRAMEWORK

Maximum Marks: 20

Unit-I:
The Companies Act, 1956 (Relevant Provisions): Deflinition, types of companies,
Memorandum of association: Articles of association: Prospectus; Share capital and

membership,  Meetings and  resolutions;  Company  management; Managerial
remuneration: Winding up and dissolution of companies.

Unit- Iz
t\n[s_

The Negoiiable Instrumerss Act. 1831: Definition. types of negotiable instrumen!
Negotiation; Holder and holder m due course, Pavment in due course: Endorsement
and crossing of cheque; Presentation of negotiable instruments.

Unit-TI1: _
MRTP Act 1969: monopolistic trade practices: Restrictive trade practices: Unfair
trade practices.

Unit-JV:™
The consumer protection Act, 1986: salient features; Definition of Consumer right of
consumer; Grievance redressal machinery.

Unit-V:
Regulatory Environment for Intemational Business; FFMA, WTO: Regulatory
framework of WTQ, basic prm=pies and its character, WTO provisions relating @
preferential treatment to developing countries; regional oroupings, technical standard.
anti-dumping dutiss 2nd aro= ¥ T2« Custom valuation and dispute settiemant. TRIT

and TRIMS.

Suggested Readings:
I. Singh, Avtar: Law Relating 1o Monopolics, Restrictive and Unfair Trade Practices, Eastern
Book Co.. Lucknow.
The Companies Act, 1956
The Negotiable Instruments Act, 1881
SEBI Act, 1992, Nabhi Publication, Delhi.
Amarchand D, Government and Business, Tata McGraw Hill, New Delhi
Securities (Contract and Regulation) Act 1956
Jain Narang - Corporate Legal Framework
Rastogi U.S. and Shukla - Corporate Legal Framework P ]

RN W
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Semester - 11 g

Paper-II (Compulsory): Organizational Behaviour
Maximum Marks: S0

Unit-I:

———

Organization Goal and its

Concept of organization, Types and significance, :
Nature and Significance, :

determinants. Organization Behaviour - Concepl,
Organization Behaviour models.

Unit-I1: ‘
Personalirv: Concept. Theories, Determinants and importance, Perception: Concept.
Process, Manageriz! Applications. Learning: Concept, Components. affecting factors

and theories.

Unit-TII:
Motivation: Meaning types and important elements, Theories of Motivation, Attitudes
and Values: Concept, factors, significance and Theories.

Unit-I1'V:
Nature of interpersonal Behavicur. Transactional Analysis, Concept of Group.

Theories of group formazion, Group cohesiveness, Power and Authority.

Unit-V:
Organizational Conflicts: Causes and suggestions. Developing sound organizational
climate, Management of change, Concept and Process of Organizational

Development.

Suggested Readings:

. AL s e Rt

2. C.V.Gupta - Orgamizatzma! Sehavior

3. G.S. Sudha - Organizational Behavior
4. P.C. Jain - Organizational Behavior
5. Sareen Sandeep - Organizational Behavior

Scanned by CamScanner
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Paper-1TI (Compulsory): Advanced Statistical Analysis
" Maximum Marks: 50
Unit-1:
Theory of Probability - Probability Distributions, Binomial, Poisson and Normal
Distributioh.
Unit-11:
Theorny of Sainpling and Test of Signification.
Unit-111:
Analysis of Vanance (including one way and two way classification), Chisquare Test.
Unit-1V:
Interpolation and Extrapolation. Association of Attributes.
Unit-V:

ol v e tasi S G AT e vt B o e T N g et
L > Al

L) —
° o
S ]r'_l:,rt,.,‘-..‘ NSV SRR ———— 5 PX_‘_'L_._.J‘

Uncertainty, Decision Tree Analysis.

Suggested Readings:

N

(¥}

NS » oA

Shukla & Sahzi — 2Sv=nced Stiatistica! Analysis

Gupta C= - acsm

o= oy s il ADEN SIS

Smaaical Anglvae

Elhance DN - Advzced Statistical Analysis
Pathak & Shashtri - Advanced Statistical Analysis
Singh U.N - Advanced Statistical Analysis

Nagar K.N - Advanced Statistical Analysis

Regression Analvsis. Staustical Decision Theorv: Decision under Risk

N

and
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— Semester - I1

paper-1V (Compulsory): Functional Management

Maximum Marks: 50

Unit-I: o
| Financial Management: Concept, Nature and Ohjccll\'cs. ‘ ina c
\Manaeer. Financial Planning, Nature, Need and influencing factors. Characteristics 0

a sound financial plan.

Functions of Financial

Unit- 11z .
Capitalization, "Concept and Theories, Over and under capilalixan_on__ Capna]
structure, Balanced Capital Structure, Trading on Equity. Leverage: Financial and
Operating leverage.

Unit-III:

Concept of Marketing Management, Nature and Scope of marketing, Functions of
marketing management, Marketing mix.

Advertising Management: Meaning Objectives, functions and scope. media of
advertising. Selecting an advertising media Essential of a good advertising copy.
Meaning of Sales Promotion, importance. limitations and methods of sales
promotion.

Unit-IV:

Concept of Personal Management, Functions, Scope and Importance, Signification of
man-power planning, Sources of recruitment, Characteristics of a good recruitment
policy, Concept of selection, Selection procedure, imporznce of employee traming,
methods of training.

Un-V-

Hengen e Manapemere. Coacept, Imporzess. S e Lapchis. 1y pe ol
—=oduction systems, Concept of production piaminz. I5=tH 25, elements and steps.
Procedure of production control, Process of new product davelopment, Concept of
product diversification, standardization, simplification and specialization.

Suggested Readings:
1. Motihar M. - Functional Management
2. 39, = R — Ruve gdg 39, e~ o7 r@rel, Ara

J
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Paper-I (Compulsory): Managerial Economics

Maximum Marks: 50
| Unit-I: ;

Nature and Scope of Managerial economics. Managerial Economist Role and
i Responsibilities. fundamental economic coneeptsyIncremental Principle, Opportunity

Cost Pnnciple. Discounting Principle, Equi-Margimal Principle, Profit Maximization
Theorny.

Unit-11:

Demand  Analysis, Elasticity of Demand, a1s Meaning and Importance. Price !
Elasticity, Income Elasticity, Cross Elasticity, Théory of Consumer Choice,
IndifTerence roach, Revealed Preference Thadr.

Unit-1II:

B

Production Function, Law of Variable Proportions, Law of Retumns to Scale.
Unit-1V:

P———

Business Cycles: Nature and Phases. Theories of Busi

; ness Cycles dNon-Monetary
Theories and Monetan Theories hu icks Hav swtrey—and
~ - - ,'__/-”
Samuelson.

Unit-V:

Profit Management - Measurement of Profit.

. Concept of Risk and Uncertaim}',/-él_
Profit Planning and Forecasting.

K

Suggested Readings:

1. Chopra, O.P. Managerial Economics, Tata McGray Bill. Delhi.

2. Dean, Jocl: Managerial Economics, Prentice Hall, Delhi.

. Varan, HR. International Micro Economics: A Maoder AT Zest West Press, New Delhi

= Varshney. RL and Mahesbwari, KL Managenz! Ecommrmr— Zultan Chand and Sons Now Defhi
I DwinedS DN, Manssonz Economics. Vises Snissrmer e New Dol

Smha V.C - Managenal Economics
Sharcen Kerpal - Managerial Economics
Varshney R.C.- Managerial Economics

2

oo

9. Shrivastava O.S. Managerial Economics Quality Publishing Company, Bhopal

s 10. g ol IRUA., YAl 3L B, 9o W, e el — v @ R, g
| 11. 31 i vd Sf & DoNard, Yeua Iefar, R w9 Yeii@wE, s

12. 9 e @R — Aaaiis efare au. R aeer aered), Aigra

- — —f-"—'*" -
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Semester - 11
Planning and Management *

paper-I1 (Compulsory): Tax
Maximum Marks: 50

nit-1: l . e )
Unit= ; . . e of Tax Planning. i
Concept of Tax Planning: Meaning, Scope, [mporiance, Objectives 0 S i

4 , . . : ‘av Mo Jp\!
Tax Avoidance and Tax Evasion. Tax Planning and Tax Management. s
- - . A Teestye ! i ' l S
Aveas of Tax Planning: Ownership Aspect, Activity Aspects & Locationa
Nature of the Business &Tax Planning’ -

pects.

-

™~ H
Unit-I11: / Rt
Tax Planning and Setting up New Business: Deductioris .—\.\'allable to New ,
Industrial Undertakings, Amalgamation, Merger and Tax Planning. Special Tax ;
Provisions - Tax Provisions Relating to Free Trade zones, Infrastructure Sector &
Backward Areas. Tax Incentives for Exportersbz

w

- ———— .

Unit-1V:

Tax Planning and Financial Decisions: Capita! Structure Decision Dividend, Inter
Corporate Dividend, Bonus Shares;z’ww

gg@-;eimd&x
.

M

Unit-V: ) -

Tax Management: Introduction, Difference between Tax Planning and Tax
Management, Areas of Tax Management, Retumn of Income and Assessment,
Penalties and Prosecutions, Appeals and Revisions.

Saggested Readings:
Ahaiz GV s Bani Suorzs Svstemmsax Somrassrrs omoeee 1as 2nd Ceontl Saer T
Bhara Law House. New Dzlhi.
Lakhotia, R.N_; Corporate Tax Planning; Vision Publization, Delhi.
3. Singhania, V.K. Direct Taxes: Law and Practice; Taxman's Publication, Delhi.

Sainghania, Vinod K; Direct Tax Planning and Management; Taxman's Publication, Delhi.-
Tax Planning and Management

Mehrotra S.- Tax Planning and Management |
Lakhotia - Tax Planning and Management

Saklecha Shripal - Tax Plann:mg and Management

Goyal R.S. - Tax Planning and Management I

o

o N

T, i J i J

Syllabus M.Com. (Semester System) Page 14 of 44 v
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Department of Higher Education, Bhopal !
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Scemester - 11

paper-11T (Compulsory): Entreprencurship Skill Development
Maximum Marks: 50

Objective: To give an exposure to the students to entreprencurial culture and industrial growth and
with a view to enabling themt 1o set up and manage small Indusiry.
1

Unit-I:

The entreprencur: Definition. emergence of entrepreneunal class: theories of
entrepreneurship, socio-economic environment and entreprencury Characteristics of
entreprenceur leadership, risk taking, decision making and business planning;

i

Unit- 11z

p I . 0 21 am = g 1 | ] [

I romotion of ‘& venture: Opportunity analysis, extenal environmental forces-
cconomuc, - social, technological, Competitive factors, legal requirements for
establishment of a new unit and raising funds. A e

Unit-IIT:

I:mrepreneuria! Behaviour: Tnnovation and entrepreneurship.  entrepreneurial
behaviour, social responsibility.

Unit-1V:

Entrepreneurial development programme: Entrepreneurial development Programme
relevance and achievements, role of govemment in organising such programmes.
Cntical evaluation. <

r—

o

Unit-V:

Entreprencurship and Industrial developmens: Planning growth of industrial activities
through industrial! Policy of the govemment ml= of industrial estates. Rele of centre

and state level promotional service %d Tmancii institutions. Role of development
batks o ’
Suggested Readings:
1.

Kenncth R Van Voorthis: Entreprencurship and small business management.
Hass School hammer & Arthur Kuri: Entrepreneurship and small

Sharma RA. : Entreprencurial Change in Indian Industries.

Dhar P.N. and Lydall H.F. The role of small enterprises in Indian Economic Development.
Shukla M.B - Entreprencurship Development

i, <o M= TR, Safiar-faem, 7. R< T @i, e

N o kR LN
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= Semester - I11 -

paper-1V (Compulsory): Accounting for Managerial Decisions

Maximum Marks: 50

Unit-I:

Management  Accounting: s meaning, nature and importance. Difference of ' |
Management accounting with Cost Accounting and Financial accounting Rate and
e

duties of Management Accountant.

Unit-11:

Nature and Limitations of Financial Statements, Needs and objectives of financial

analy msﬂ&uo Analysis: Profitabilitv, Activi ity and FlnanCLuLRanQS—%

Unit-111:

Fund Flow analysis and Cash Flaw analysis, Application of A.S.3

Unit-1V: CM”; MC% 6’{.3/9{‘7{-%? !

Nature and Characteristics of Long terms investment Decision, Methods of

Ranking Investment proposals.

Unit-V:

Management Reporting System, Types of Re ports, Responsibility Accounting,

Concept of Management Audit.

Suggested Readings:

I. M.R. Agarwal — Accounting for Managers

2. Agarwal & Agarwal — Accounting for Managers

)

Agarwal, Jain & Jain — Managemen: Accoarmmy
4 3IWAE V2T F= — YU dTES

h

T HEL — oo aEien
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Semester — [V NS T

_G.B.Q-QB'—& SPECIALIZATION - MARKETING MANAGE
PAPER-I: Advcrtising and Sales Management

—__ =

MENT

Maximum Marks: 50

Unit-I:

Introduction:

( 0”(.(.!.1 ;C P |' i : ] ; ] ] ] :A
-, N N = ('I t. OLI(.C“\LS < r lj '.l,]]cllnl) {

marketing mix and the advert; . .
. L £ MIX and the adverlis_ng process. legal ethical a
aspect of advertising, =< o cal and social

Unit- I1:

Pre-lam ertisi isi inati .
; unch Ad\'cmsu?g Decision: Determination of target audience, Advertising
media and their choice. Adverts ‘

- ing measures, Lavout of advertisement and
advertising appeal, Advertising copy.
Unit-1IT:

Promotional Management: Advert

[
and their selection, Advertising budee

sing department, Role of advertising agencies
1, Evaluation of Advertising effectiveness.
Unit-IV:

Personal Selling: Meaning and Importance of personal selling,-Difference between

pelrls_onal selling, Advertising and sales promotion. Methods and procedure of personal
_selling.

Unit-V:

Sales Management: Concept of szles management, Objectives and Functions of
sales managements. Sales organization, Management of sales force and Sales force
objectives, Sales force recruitment. selection, training, compensation and evaluation.

Sugeested Readmrex:

Philip Kotler — Marketing Management
Sontaka — Marketing Management

P.C. Tripathi — Marketing Management
Bhadad & Porwal — Marketing Management

. 91 s TR — faooe & fagra au. R 7y s, |

wm &= W=

J - !

7

_ == - L
Syllabus M.Com. (Semester System) * age 17 of
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Department of Higher Education, Bhopal
Semester — IV

GROUP-A: SPECIALIZATION - MARKETING MANAGEMENT
PAPER-II: Consumer Behaviour

Maximum Magke. &
?lRS-SO

|

!
. ° -/;
Innroduction: Meaning and Significance of consumer behaviour, Determinanis of
» 1 . . ¢ 2
consumer behaviour. Consumer behaviour Fs. buvers behaviour, Consumer byvino
, ving

process and Consumer movements in India.

Unit-11:
Organisational Buying Behaviour and Consumer, Kesearch: Characteristics and
Process of organizational, buying behaviour, Determinants of organizational buying
behaviour. History of consumer research and Consumer research process.

Unit-TH:
Consumer Needs and Motivations: Meaning of motivation. Needs and Goals.
Dyvnamic nature of consumer motivation, Types and svstems of consumer needs.
measurement of motives and Development of motivational research.

Unit-JV:
Personality & Consumer Behaviour: Concept of personality, theories of personality,
Personality and understanding consumer diversity, Self and self-images.

Unit-V:

Social Class and Consumer Behoviour: Meaning of social class, Measurement of

social class, Lifestyle profiles of the social class, Social-class mobility, Affluent and
J L] - > N H -~

Non-affluent consumer, Seiect=d consumer behaviour applications of social class.

Suggested Readings:

1. Philip Kotler — Marketing Manacemem

s ' N -
d . . J
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B s Department of Higher Education, Bhopal
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// Semester — IV K

GROUP-A: SPECIALIZATION - MARKETING MANA,
PAPER-IIL: Rural & Agricultural M

‘:MENT
a "kC(ing

Mnximum Markv S

Unit-I:

- N . ) ) ) ) .
Rural Marketing: Image of Indian rural marketing and Approach 1 i
India. Rural consumer and demand dimensions and Market seoment
of distmbution and physical  distribution  Product
communication and sales force tasks.

| al markets of
ations. Channel<
Managemenq Marl elir, '

s . WCLinoe

Unit-11: ,

Agricultural Marketing: Concept, Nature, Scope and Subject maltter, Class
of agricultural products and their difference with manufactured
market: Meaning, Components, Dimensions and Classification.

fication
800ds. Agriculrure

Market structure: Dynamics of market structure, Components of m

arket, structure
and Market forces.

Unit-111:

Market Management and Channel Strategy: Modem marketing management and
agricultural products, Structured organized markets-commodity exchange and
produce exchange, Cash market, Forward dealing, Exchange market, Speculative
market, Channels of distribution for consumer goods, Agricultural consumer goods
and Agricultural raw materials.

Unit-I1V:

Rural Market in India: Rezulated market, Genesis of regulated market in Indiz.
1 1 1 1 : . = - - 1
Limitations in present marketing regulation, Advantages and Limitations of regulated

market, Organization of =ewi~=2 market. Future of reaulated and regulated mark=s
in India.

Unit-y:
Marl‘:eﬁ“g of Farm Predncts: Packaging - Packing and Packaging. P ""‘i‘éi’t:
gater_[a]_ Transportation Advantages, Means of transport and Tms}’omi{?ﬂgﬁoﬂ'
str ading and Standardization - Meaning, Type, Criteria, Labeling and spectic=et
2 Orage, Warehousing, Processing and Selling.

& Managemen¢ — Sontaka
. 8 Management — R.L. Vashney
tng Management — Bhadada & Porwal

J

%

Scanned by CamScanner



[

'l Baitthos vt s

E?

Semester — [V

-A: SPECIALIZATION - MARKETINC M/\NA
GROUP-A: GEM
PAPER-IV: International M

ENT

drkchng

Maximum Marky S0

l

|
|

International Marketing: Meaning. Scope. Nature and Sienifican
Marketing Environment - Internal and External, International M
Identification and Selection of foreign market. Functions an
Manager.

ce. Inlemazion;ﬂ
arket, Orientation
d qualities of an Export

Unit- II:
Export Organization: Meaning,

affecting factors and types, Overseas Prodyc:
Development: 1t's concept and methods, pricing and its factors, Methods, of Pricing.
Price quotation. '

Unit-I11:

Direct Trading and Indirect Trading: Meaning and Methods, Methods of Paymen:
in international Marketing.

Unit-IV:

Export Credit: Meaning, Nature, Influencing factors and significance, Methods of

Export Credit, Export Cr=dit and Finance in India. Risk in Export Trade, Role of i

Export Credit Guarantee, Corporation of India Limited, The Export-Import Bank of
India.

Lo\ -

Export and Imp
Multilateral T
SAARC, Role

. ] and
) . ) : eral anc
ort Procedure, Documentation in foreign trade, Bl!i;iﬁcmce-
rade Agreements, Its meaning, objective, types and-sig ‘
of WTO in Foreign Trade.

Suggested Readings: .
L Intemnational Marketing — V.S, Rathore

- .

. d l
’ -

\ . T %
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Q_&_O_QB:_B; FINANCIAL ANALYSIS & CON'I‘RO
l-.J
PAPER-I: Security Analysis Portfolio Map,

|

Sound Investment
opponunilics avaiiable i India.

Unit-11:

Unit-II1: \
Fundamental Analvsis: Economic Analysis, Industry Analvsis and Companv Analvsis.

Unit-IV:

.Dcparlmcnt of Higher Educ
Semester — IV

Mcaning

Mﬂxim"m

vestment: Concepl. objectives and 1vpes. Investment and specul
Financial -~ Markets:

ation, Factors or
. Factorg
and  Types. of

Marks; &

Iny €Stment

Concept of Retwrn and Risk, Sources and Types of Risk, Measurement of Risk ¢
sK, Concept of

Portfolio Management, Portfolio sclection, Markowitz, Model. Capit

Modecl.

al Asscis Pricine

Technical Analysis: Dow Theory, Elliott wave Theory, Charting, Efficient Market

Hypothesis

Stock Indices and their computation, SEBI: Their Power and Functions.

Unit-V:

Emerging Trends in Indic Capital Marker: Depositories and Sc
Building, Stock Lending Scheme, Rolling Settlement, Green Shoe

and code of condnct for portfolio manager.

Suggested Readings:

1.

2.
3.
4

Investment Management

Sccurity Analysis and Portfolio Management
Security Analysis and Portfolio Management
Security Analysis and Portfolio Management

J -~ -

R.P. Rastogi

P. Pandian

S. Guruswami
Jordon / Fischer

ript less 1 _
Option, Responsibilitics

Stock Fxchange in India: B.S.E., N.S.E., O.T.C., Interconnected Stock, Exchange In India.

T - i
Trading. —00K

- .

. “’ﬁf'“/—

e —

S
Yllabus M.Com. (Semester System)
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- FI NANCIAL ANALYSIS & CONTROI
-II: Strategic Financial Management
Maximum Marks: 50

Unit-]!
- - " N oy e .nn‘ n e A . .
Concept of Time Value of Money. Leverast Analvsis: Financial and Operating

Leverage.
Unit-JL:
EBIT - EPS Analysis. Fmanc:al Break-Even level, Indifference level of EBIT, Value
of the Firm: Net [ncome and Net operating Income Approach, Traditional Approach,
MM Hypothesis.
Unit-TI1:
and Preference Share, Valuation of debentures.

Value of Equity
elevance and Irrelevance of Dividend Policy, Dividend Policy and
onstraints, Bonus Share.

Umt-IV
lity of Dividends, Legal C

|

|

Dividend Decision: Re
Retained Eaming, Stabi
cept, Needs and Affccting factors, Methods of Financing working

timation of W orkmg capt

1 Monitoring and control. Es

ital.

Unit-V:
Working Capital: Con
capital, Working Capita

Suggested Readings:
1 SMFME:Wﬂ' . '
wzm=s=mmznt (Hindi) - NP, Agarnal

2. Strategic Fiponoz: 3

-

J /
s 44
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Department of Higher Education, Bhopal )

Semester — 1V \

GROUP-B: FINANCIAL ANALYSIS & CONTR)
PAPER-IIL: Project Planning and Managemeng

M:uimum Marks: g |

l]nif-l:'
Project: Meaning, Charactenistics and steps. Project Life Cycle, Causes
Failure. Role and qualities of a project Manager Classification of p‘ )
Identification. Sources of projectadeas, Considerations {or intial selecy

of Project
roject, Pm_jec[
onof projects.

Unit-11:

Project Formulation: Pre-feasibility study, Project Feasibility Analvsis: Market
Analysis, Technical Analysis, Financial Analysis, Economic Analysis,

g Unit-111:

Project Finance: Direct Financial Assistance, Bridge Loans, Specific assistance scheme of
Financial Institutions. Project Organization structure, Selection of project manager, Authority
and Responsibilities of a project manager. :

Unit-1V:

Project Implemeniation:  Pre-requisites for successful implementation. Project
Management Svstems; charactenstics, Necessity, Project Management Information
System.

' Unit-V:
Project Audit: Ex-post project evaluation, Human aspect of project management.
Environment Appraisal of Projects (a bricf review).
i
ILN.P. Agarwal - Project Planning & Management
2. Prasanna Chand - Project Planning & Management -
B 3.Chowdhri S.C - Project Planning & Management
IO b
' §€ 1., 4. Singh Narendra - Project Planning & Management
3. 3t Rz 7 fsr — aRaeET FPaieH, Wi 76 gl SRR i
.,:t ‘ 2 7. : ’ -4 ‘e fj
SR T ‘ '
PR —— , e == 73 of ¢4
-_ ?. i SYﬂabusl M.Com. (Semester System) Foge
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Department of Higher Education, Bhopal

Semester — IV

ANCIAL ANALYSIS & CONTROL

GROUP-B: FIN
PAPER-IV: Indian Financial System

Maximum Marks: 50
Y

|

0 linancial - Sysiem: Compenents, functions. Nature and Role.
ial svstem and Fconomic growth.

B ——

Jnroduciion
Relationship between {inanc

AMoney Market in India: Meaning, functions, Development of Money Market in India,

Monev Market Instruments. Capital Market: Meaning, funictions and reforms

Unit-I11:

todians: Depository System NSDL, CSDL, Stock Holding

}f'}x Depositories and Cus
| Corporation of India. Derivatives Market, Concept, Benefits and Need. Types of
Bt Financial derivatives, Forward and future contracts, Options, Futures, Types and
Benefits. 1

Unit-f\’:

Credit Rating: Concept and significance, Credit Rating Agencies in India, Factonng

and Forfeiting. :

H

£ Unit-V: :i
G Mutual Funds: Introduction, History, Types, Organization, Regulation over Mutual 5
Funds, Financial, Objectives of Financial system reforms. i

|

4

Sugeesied Readings: !

o

i’ ST Pl

2. Indian Fmancial Svstem - Khan & Jamn

Ky P ——

d e
biirga { i J -

» - N v 2 ¢e l
AU Syl !
- labus M_ |

:*ﬁi‘, Com, (Semester System) Page 240f “ :
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e - Department of Higher Education, Bhopal H
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Semester — IV =

GROUP-D: ACCOUNTING

PAPER-I: Corporate Accounting

mit-I:
Unit-L:

jesue and Forfeiture of shares accounting for Redemption of Preference <h
Debenture. Buy back of Equits Share. Bonus Shares!

_Company Final Accounts AS-4, AS-5_ Disposal of Profit.

Unit-TI1:

Merger of Companies AS-14

Unit-IV:

Internal Reconstruction of a Company. Liquidation of a companv. ]

Unit-V:

Valuation of Goodwill and Sharc.

Suggested Readings:

1. Modem Accountancy

2. Advance Accountancy Vol-2

)

- Advance Accountancy Vol-2

4. Advance Accountancy Vol-2

N

Maximum Marks: 50

are 3;-“;!

Mukharjee. Haif
A K. Schgal -
R.L. Gupta

Siein & Grewal

o T — A=t

——

( - - -~
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it- I0:
- Budget Manual, Zero Base Budget, Planning. Programming.

Unit-I11:

a Dé-'a,ﬁ—.,‘;cm of Higher Education, Bhopal
you

GROUP-D: ACCOUNTING
PAPER-II: Cost Administration and Control

Maximum Marks: 59

cation of
nix. Ma

ation of product line. Acceptance of new order. close down decision

RBudgeling Process - - | -
performance Budgeting. Disposal of variance in standard costing
: o.

Budgeting systemn. _ :
Transfer Pricing: Meaning, necessity and methods.

Pricing Strategy: Factors influencing, product pricin_g3 Pricing decision process,
Pricing Methods: Cost plus pricing. Standard cost pricing, Marginal, cost pricing,
pricine for target rate of return: Added value. Method of Pricing. DifTerential cost
pricing, Going rate pricing. Opportunity’ cost pricin::;. Administered Pricing. Export
pricing. Skimming and penetration pricing policy. Price discrimination larget pricing.

Non financial factors of pricing.

Unit-IV:
cost control process, Cost Reduction Process.

Unit-V:

Cost reduction and cost control, :
Planning for cost Reduction Techniques for cost control and reduction, Value

Analysis, Inventory control Techniques.

 Manufacturine Resource Planning
Feedback control svste=
Planning. SvoT

TOM is costing. Material Ramr—=rmant Planning
Product Life Cvcle Costine. Provzct Life Cvcle Costing.
Acovin Based cospne. TEmes IosUnl Fnierpnises Raosoure?
Benchmarking. BPG.

Suggested Readings:

aa_—.r.m,u._.n.wu._

Cost ;
Cost :zf::“m.mg - Jawahar Lal
bk unting - M.N. Arora
CCounting - Ravi ,s
ost A . avi M. Kishore
CCOlmtlng - ML
o5t Accoungig .L. Agarwal
ost A . . R.N. Khandelwal
St Accountip - M.L. Oswal
8 - Mahesh Agarwal '
/

Wy /- BLM Nigam
Com, ) : /
e ngt 30 0f44
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Semester — 1V T

Mareinal Costing. Key lactor analvsis, Profit planning optin

~ . e . T . . o0 1t

ke or Buv decision. Price fixation. Discontinuance of prod, ;‘
duct.
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= Department of Higher Education, Bhopal

E_— Semester — IV

GROUP-D: ACCOUNTING
PAPER-III: Accounting Theory

Maximum Marks: g

Accounting: as information system. as a language factors influencing accountine
envirenment.  Accountine and economic  development. Concept of r'\Ccoumini
Theory. Role and classification of Accounting Theory. Approaches of Accounting
Theory. ‘

Unit-I1:

Accounting Postulates, Concept and Principles, G.A.AP., Accounting Policias.
Revenue Recognition, Study of AS9, Concept of Expenses, Gain and losses.

Unit-ITI:

Revenue Measurement and its relevance, various concept of Income: Accounting concept
Economic concept and capital maintenance concept, Operating and Non-operating activitics.
Concept of comprchensive Income, Prior period iicms and extraordinary items.

Unit-1V:
Conceptual study of Accounting for Changing prices, Segment Reporting, Social
Accounting.

Unit-V:

[nle_rim Reporting, Conceptual Human Resource Accounting, Value Added Reporting.
Environmental Accounting and reporting.

~ugeested Readings:

1. Accounting Theo— —==anar Lz}

[ V]

- - Accounting Theorv - 1.C. Maheshwan

3. Accounting Theory - L.S. Porwal
4. Accounting Theory - R. Mangal
l‘ : : : '
S z “ -
Yllabus M_Cony. (Semester System) . i
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Semester — [V

GROUP-D: ACCOUNTING
PAPER-IV: Institution

al Accounting

Mnximum Markv S0

1
Accounting for holding company,

Accounung for Bank and Insurance Company (includine Life Insurance)
Unit-111: _

Double Accounts System,
Unit-1V:
Accounting for Co-operative societies, Hotel Accounting

Unit-V:

Govemment Accounting,

Suggested Readings:

1. Advance Modem Accountancy - Mukharjee & Hanif
2. Advance Accountancy Vol-2 - AK. Schgal

3. Advance Accountancy Vol-2 - R.L. Gupta

4. Advance Accountancy - Shukla & Grewal
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